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Ayarrnroi ZuvdnuoéTteg/AyatrnTég ZuvonuOTIOOEG,

AvakikAwon MiTarapiwyv

Meoa oTa mAaicia Tng TrepIBaAAOVTIKAG TTOMITIKAG Tou Afjjiou pag Kal o8 ouvepyaoia
ME TO oUAAOYIKG ouoTnua A.@.H.2. emikolvwvoUuE Padi oag kai CNToUuE TN CUHBOAN
oog atn BeATiwon TNG AVOKUKAWGONG TWV PTTATAPIWY oTov Arjpo ABnévou.

O1 ptrarapieg armroreAolv éva ammd Ta o TOEIKA Kal £TTIKivOuva

OoTEPEA aTTORANTA Kal TTPETTEl VO BePaiwBouue OTI OAEC 01 PTTaTAPIES
Oev KATOANYOUV OTa OKOUTTIOIOL.

OXI MIATAPIEZ ZTA ZKOYTTIAIA.

Ma tov Adyo autd, o Afuog pag éxel avaidBer TpwroBouAia evnuépwong Kal
euaioBnroTroinong Twy dNUOTWY TOU Yia TN ONPACIA TNG AVOKUKAWGNG TNG urrmaplcg,
O€ ouvepyaaid Ue To CUAAOYIKG gUCTNA YIA T CUAAOYH Kai avakUKAWGN Twv
prratapiwv A.P.H.2.

206 {NTOUME KAl gag TTAPAKAAOUME VA OVOKUKAWVETE TIC UTTOTOPIES GAC OTOUG
5000 181k0lU¢ kadoug oulhoyng prrarapiwyv Tng A.®.H.X., Trou Bpiokovtai
TOTTOBETNUEVOI TE:

KataoTtrpara TnAetmikoivwviwy & HAEKTpovikwy Eidwv
Eutropika Kévrpa

YTTeEpayopEC

Eptropika Kartaotipara

ZX0Agia

Anuapyeia kai Anudoia KTipia

Tpdrreeg Kal YEVIKA O€ XWPOUG UE HEYAAN ETIOKEWILOTNTA

O 1m0 £0KOAOG Kal GAUECOG TPOTTOG VA BPEITE TOV TTI0 KOVTIVE KAdO, eivai va KATEBAOETE
Tnv dwpeav epappoy ReCYcling CY oro kivnTé 00C.

EowkAeioupge oTov @AKEAO €va KOUTAKI TIPOOWPIVAC TOTTOBETNONG TWV
HTTATOPIWY OOC, TO OTTOI0 OTn CUVEXEIa Ba TTPETTEl va TO adeIGleTe OTOUG KADOUG TNS
ADH.Z.

ETriong eowkAeioupe xapTtn We Ta IO KOVTIVG anueia pe kadoug otov Arjuo Jag.

FZ MOE AGHENOY e m |
AEQ®. A MAK Ap. 2, 7600 AGHENOY, AAPNAKA, KY
)\ 24811370 dag: 24522333 e

E Mall mail@athlenou org.cy http: www.athienou.eu
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